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How to Optimize Your Google Business Profile in 2026 
A Practical Step-by-Step Guide for Local Businesses 

Your Google Business Profile (GBP) is one of the most important assets for a local business 
that wants to be discovered on Google Search and Google Maps. 

A profile that is merely claimed is not necessarily a profile that is optimized. 

The goal is to make your profile complete, accurate, relevant, trustworthy and useful to 
potential customers. 

This guide walks you through the process step by step. 

Before you start: Keep your official business information, website, logo, 
business photographs, service list, opening hours and customer-review strategy 
ready. 

 

Step 1: Claim and Verify Your Business 

Start by making sure you have control of your Google Business Profile. 

Check these first 
☐ Your business profile is claimed 
☐ You have owner access 
☐ The business is verified 
☐ Your business name is correct 
☐ Your location or service area is correct 
☐ Your phone number is working 
☐ Your website is connected 

Important: Verification establishes that you are authorized to manage the profile. It does 
not automatically guarantee high rankings. 

 

Step 2: Enter Your Correct Business Name 
Use the name by which your business is actually known. 

For example: 

Correct: 

Unnati Digi Services 



Not recommended: 

Unnati Digi Services – Best SEO Company in Mysuru 

Do not turn your business name into a list of keywords. 

Check 
☐ Use your real-world business name 
☐ Avoid unnecessary keywords 
☐ Keep the name consistent with your website and other business references 
☐ Remove unnecessary promotional text 

The objective is to establish a consistent business identity across the web. 

 

Step 3: Choose the Right Business Category 
Your primary category helps Google understand what your business is. 

Choose the category that most accurately represents your main business activity. 

Then review the secondary categories available to your business. 

Do this 
☐ Select the most relevant primary category 
☐ Add relevant secondary categories where appropriate 
☐ Avoid unrelated categories 
☐ Do not select categories simply because they contain attractive keywords 

Example 

A digital marketing business might investigate categories related to: 

• Digital marketing 
• SEO 
• Web design 
• Marketing 

But the final selection should be based on the actual categories Google provides and what 
the business genuinely offers. 

 



Step 4: Set Your Address or Service Area Correctly 
This is especially important for businesses serving customers at their premises and 
service-area businesses. 

If customers visit your location 

Make sure the address is: 

☐ Complete 
☐ Accurate 
☐ Consistent with your website and other legitimate business references 
☐ Properly verified 

If you operate as a service-area business 

Make sure your service areas accurately represent where you actually serve customers. 

Do not create artificial locations simply to appear in more cities. 

Remember: You want Google to understand your actual business footprint—not 
manufacture one. 

 

Step 5: Add a Working Phone Number 
Your primary telephone number should connect customers to your business. 

Check that: 

☐ The number is correct 
☐ It works 
☐ It is also represented consistently on your website 
☐ Someone answers or returns legitimate customer enquiries 
☐ Different business locations have appropriate contact information 

A customer who finds you on Google but cannot reach you has little reason to continue. 

 

Step 6: Write a Useful Business Description 
Your description should answer three questions quickly: 

Who are you? 



What do you offer? 

Where do you serve customers? 

For example: 

Unnati Digi Services is a local SEO and online visibility consultancy in Mysuru 
helping local businesses, professionals and creative entrepreneurs build 
stronger digital identities, optimize their Google Business Profiles and improve 
their presence in local search. 

Your description should 
☐ Clearly explain what you do 
☐ Mention your relevant location naturally 
☐ Mention important services 
☐ Be written for humans 
☐ Use keywords naturally 
☐ Avoid keyword stuffing 
☐ Avoid exaggerated claims 

Don’t try to turn the description into a keyword dump. 

 

Step 7: Add Your Website 
Your website and GBP should reinforce each other. 

Add your main business website and test the link. 

Check 
☐ Website URL is correct 
☐ Website loads properly 
☐ Website works well on mobile 
☐ Homepage clearly explains the business 
☐ Business name is consistent 
☐ Contact information is easy to find 
☐ Services described on the website match the GBP 

Think of the GBP as the local search front door and your website as the deeper 
information source. 

 



Step 8: Enter Accurate Business Hours 
Customers frequently use Google to decide whether a business is open. 

Enter your normal operating hours carefully. 

Then remember to update special hours when necessary. 

Check 
☐ Every operating day has correct hours 
☐ Opening and closing times are accurate 
☐ Holiday hours are updated when applicable 
☐ Website and GBP do not contradict each other 

Incorrect opening hours can create a frustrating customer experience. 

 

Step 9: Add High-Quality Business Photos 
Don’t leave your profile looking empty. 

Photographs help customers understand what your business actually looks like and what 
you offer. 

Build a useful photo library 

Consider adding: 

☐ Exterior/storefront 
☐ Interior 
☐ Team 
☐ Products 
☐ Services being delivered 
☐ Completed projects 
☐ Work samples 
☐ Equipment or facilities 
☐ Customer-facing areas 
☐ Relevant service photographs 

Use real photographs of your business whenever possible. 

Avoid building your entire profile around generic stock photographs. 



Photo checklist 
☐ Images are clear 
☐ Images are relevant 
☐ Images are recent 
☐ Images are well lit 
☐ Images represent the actual business 
☐ No unnecessary watermarks 
☐ Important services have appropriate visual representation 

 

Step 10: Build a Review System 
Reviews are not something you should think about only when your rating falls. 

Build a legitimate process for requesting feedback from customers. 

Create a simple workflow 

Customer completes service 

↓ 

You follow up 

↓ 

Ask for an honest Google review 

↓ 

Customer decides whether and what to write 

↓ 

You respond professionally 

Do not buy reviews, manufacture reviews or pressure customers to leave a particular 
rating. 

Review management checklist 
☐ Ask genuine customers for honest feedback 
☐ Make the review process easy 
☐ Respond to reviews 
☐ Thank customers for positive feedback 
☐ Respond professionally to negative feedback 
☐ Learn from recurring complaints 



☐ Never fabricate reviews 

The objective isn’t simply to collect stars. It is to build customer trust and a credible 
reputation. 

 

Step 11: Build Useful Q&A Content 
The Q&A section can help answer questions that potential customers are likely to ask. 

Think like a customer. 

For example: 

• Do you serve customers in Mysuru? 
• What services do you provide? 
• Do I need an appointment? 
• Do you provide home/service-area visits? 
• What payment methods do you accept? 
• Which areas do you serve? 

Check 
☐ Important existing questions have answers 
☐ Answers are accurate 
☐ Answers are concise 
☐ Questions reflect genuine customer concerns 
☐ Information is kept updated 

Don’t use Q&A as an excuse to stuff keywords into your profile. 

 

Step 12: Add Services 
If your GBP provides a services section, use it properly. 

List the services you actually provide. 

For each important service: 

☐ Use a clear service name 
☐ Add an accurate description where available 
☐ Make sure it matches your website 
☐ Remove services you no longer provide 



This helps create a clearer connection between: 

Business → Category → Services → Website → Customer intent 

 

Step 13: Add Products When Appropriate 
If your business sells products and GBP supports product listings for your profile, use them. 

Include: 

☐ Correct product names 
☐ Useful descriptions 
☐ Accurate pricing where applicable 
☐ Appropriate photographs 
☐ Links or next steps where supported 

Don’t list products you don’t actually sell. 

 

Step 14: Complete Relevant Attributes 
Review the attributes available to your business. 

Only select attributes that are genuinely applicable. 

Examples can include facilities, accessibility, payment options or other business 
characteristics. 

Rule: 

Accuracy first. Optimization second. 

Never select an attribute simply because you think it might attract more customers. 

 

Step 15: Start Publishing GBP Posts 
A business profile shouldn’t become a forgotten listing. 

Use posts to communicate useful, current information. 

Possible topics include: 



Educational 
5 mistakes local businesses make on Google Maps 

Business update 
We’ve launched a new service for local businesses in Mysuru. 

Offer 
Special introductory offer available until [date]. 

Case study 
How a local business improved its online visibility. 

FAQ 
Do you need a website if you already have a Google Business Profile? 

Remember 

Every post should have a purpose. 

Avoid posting meaningless content merely to make the profile appear active. 

 

Step 16: Keep Your Information Consistent 
Now compare your GBP against your website and legitimate business references. 

Check: 

Business name 

Address 

Phone 

Website 

Services 

Opening hours 

The goal is not to create hundreds of identical directory listings. 

The goal is to make your business identity clear and consistent wherever customers and 
search engines encounter it. 

 



Step 17: Connect Your Website With Google Search 
Console 
For businesses with their own website, Google Search Console provides another useful 
layer of visibility into how Google discovers and indexes the site. 

Check 
☐ Website is added to Search Console 
☐ Ownership is verified 
☐ Important pages are indexed 
☐ Major indexing problems are addressed 
☐ Website and business information are consistent 

Your GBP and website should not operate as completely separate digital identities. 

 

Step 18: Review Your Profile for Compliance 
Before calling the profile “optimized”, perform a final compliance check. 

Avoid 
☐ Keyword stuffing 
☐ Fake reviews 
☐ Misleading business information 
☐ Unrelated categories 
☐ False claims 
☐ Spam 
☐ Artificial locations 
☐ Information that does not represent your real business 

A profile designed to manipulate Google may create short-term signals but can create 
long-term problems. 

 

Step 19: Create a Monthly GBP Maintenance Routine 
Optimization isn’t a one-time activity. 

Once the foundation is complete, create a simple maintenance routine. 



Every week 
☐ Check new reviews 
☐ Respond to customer interactions 
☐ Publish useful content when appropriate 
☐ Check for customer questions 
☐ Monitor important profile information 

Every month 
☐ Review business information 
☐ Check opening hours 
☐ Add fresh photographs where appropriate 
☐ Review services 
☐ Review attributes 
☐ Check website links 
☐ Review customer questions 
☐ Check your local-search visibility 

Every few months 
☐ Perform a complete GBP audit 
☐ Review competitors 
☐ Review your website 
☐ Check business information across important platforms 
☐ Identify new services or customer questions 
☐ Refresh your local SEO strategy 

 

Step 20: Measure the Results 
Don’t judge your optimization only by whether you “feel” more visible. 

Track meaningful business outcomes. 

Monitor: 

• Google Search/Maps visibility 
• Website visits 
• Phone enquiries 
• Website enquiries 
• Direction requests where applicable 
• Customer reviews 



• Search queries 
• Leads and conversions 

The ultimate question isn’t: 

“Did I fill every GBP field?” 

It is: 

“Is my online presence helping the right customers discover and contact my 
business?” 

 

A Simple 30-Day GBP Optimization Plan 
Days 1–7: Build the Foundation 

☐ Claim and verify GBP 
☐ Correct business name 
☐ Select appropriate categories 
☐ Correct address/service area 
☐ Add phone number 
☐ Add website 
☐ Add business hours 
☐ Write business description 

Days 8–14: Make It Useful 
☐ Add profile and cover images where applicable 
☐ Upload genuine business photographs 
☐ Add services 
☐ Add products where applicable 
☐ Add relevant attributes 
☐ Review existing reviews 
☐ Respond to reviews 

Days 15–21: Improve Engagement 
☐ Build a legitimate review-request process 
☐ Answer customer questions 
☐ Add useful Q&A 
☐ Publish useful GBP content 
☐ Check website integration 
☐ Connect Search Console where appropriate 



Days 22–30: Audit & Refine 
☐ Check all information for accuracy 
☐ Review categories 
☐ Review services 
☐ Review photographs 
☐ Check website consistency 
☐ Check important business references 
☐ Review customer enquiries 
☐ Identify the next optimization priorities 

 

The 10-Minute GBP Self-Audit 
Give yourself a score from 0 to 10 for each area. 

Area Score 
Business information ___ / 10 
Categories ___ / 10 
Description & services ___ / 10 

Photos ___ / 10 
Reviews & responses ___ / 10 
Q&A & customer engagement ___ / 10 
Posts & updates ___ / 10 
Website connection ___ / 10 
Accuracy & compliance ___ / 10 
Ongoing maintenance ___ / 10 

Your result 

80–100: Strong foundation. Focus on maintaining and improving it. 

60–79: Several opportunities remain. Prioritize the biggest gaps. 

Below 60: Start with the fundamentals before worrying about advanced tactics. 

 

One Important Reality About Local SEO 
Optimizing your Google Business Profile is important—but GBP optimization alone is not 
the entire local SEO strategy. 



Google’s local results are influenced by multiple factors, including relevance, distance 
and prominence. 

That means you should think beyond the profile itself. 

Your broader local-search ecosystem can include: 

Google Business Profile 

Website 

Reviews 

Business information consistency 

Relevant local authority 

Useful content 

Customer experience 

The objective is to build a business presence that Google can understand and customers 
can trust. 

 

Final Checklist 
Before you consider your GBP optimization project complete, ask: 

☐ Is the business information accurate? 
☐ Is the category appropriate? 
☐ Is the description useful? 
☐ Are the services properly listed? 
☐ Are the photographs genuine and relevant? 
☐ Are customer reviews being managed professionally? 
☐ Are important questions answered? 
☐ Is the website connected and useful? 
☐ Is the profile compliant? 
☐ Do you have a system for ongoing maintenance? 

If you can answer yes to most of these questions, you’ve moved well beyond simply having 
a Google Business Profile. 

You have started building a local-search asset. 

 



Want a Complete GBP Audit? 

Use this guide as your DIY starting point. 

If you want a professional review, Unnati Digi Services provides Google Business Profile 
optimization and local SEO services for businesses looking to improve their online visibility. 

A professional audit can identify: 

• Missing profile information 
• Category opportunities 
• Content gaps 
• Website issues 
• Local SEO inconsistencies 
• Review-management opportunities 
• Areas where your competitors are stronger 

Start with the checklist. Then turn the checklist into a repeatable optimization 
process. 

Read the Complete Google Business Profile Optimization Checklist for 2026 

More articles… 

Relevance, Proximity & Prominence: Three Forces Behind Google Local Search 

Local SEO Mistakes That Are Killing Your Google Rankings like Mahishasura 
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